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Jesus comes in the “4-14
Window” (between the
ages of four and fourteen).
Similarly, the majority of
missionaries make their first decision
during this window of time to follow
Jesus into cross-cultural service. Thus
it is critical to provide the kind of
discipleship experiences that children
need to respond to God’s call on their
lives while they are still young,.
Second, God is accomplishing
wonderful things in outreach through
children today. More and more stories
are told of ten to fourteen year olds
who take on significant challenges
and perform significant feats for the
Kingdom of God. For example, Bethany
Hamilton, the world class surfer from
Hawaii, lost her left arm to a shark attack
last October, when she was 13 years old.
Today she continues to compete. But she
also now partners with World Vision to
raise $50,000 for the world’s children
who have lost limbs, mostly through
acts of war. (Visit www.justgiving.com/
pfp/surfingforchildren.)
Given these facts, I encourage your
church’s missions leaders to deliberately
connect with those who lead your
church’s children’s ministry. Here are

some suggestions for doing just that:
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Ask for a member of the children’s
leadership team to serve on the
missions committee, or visa versa, thus
providing a liaison between the two
groups. If this is not possible, assign
someone on the missions committee
to communicate your plans and
activities to those responsible for
children’s ministry. Do this clearly
and well in advance.

If possible, host an annual dinner
(or breakfast or dessert hour) for all
members of both teams. This provides
time for mutual encouragement,
networking and prayer.

Urge those in children’s ministry to
integrate missions vision and action
for the children throughout their
whole program. You might invite and
pay the registration costs for children’s
workers to attend ACMC conferences.
Almost without exception, these
conferences have strong “children’s
ministry tracks.”

Give books and videos to the
children’s department that present
the importance of enlisting children
as young as possible for Kingdom
purposes.

Help purchase missions curriculum
materials and video presentations
created specifically for kids. Consider
buying missions fiction books and
biographies and set up a kids” lending
library.

* People are resources. The missionaries

and mission agencies your church
supports can be shared with children.
Design ways to put them in touch

with the children.

* Kids can be a powerful source of prayer

support. Send your next short term
team of youth or adults to Children’s
Church. After they have shared, let the
kids lay hands on them and pray. And
be sure to send them back when they
return to report to the kids.

* Work together to create opportunities

for kids to do significant ministry and
missional activities now.

* Plan for ways that children can
participate in “grown-up” activities
by developing family-friendly,
intergenerational missions teaching
and service opportunities.

You will not regret spending the time to
teach children about missions, whatever
challenges your church faces in building
missions commitment. Remember, God
is pleased when you unleash the power
of Godly kids in your midst!

Nancy Tichy and her husband Frank
lead the US Center for World Mission’s
Inland Empire office in California. You
can reach Nancy at 951-782-0171 or at
Jtichy@aol.com.
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